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Maximizing Co-op

Marketing Success

How can your brand achieve
Effectively use co-op budgets to

) maximum co-op success?
grow revenue and retail engagement P

Co-op marketing is a powerful strategy for brands
to expand their reach by partnering with retail
locations to fund local advertising campaigns.
While there are many benefits to shared
advertising investments, brands often struggle to

maximize the effectiveness of their co-op dollars.

By strategically allocating funds, leveraging local )
o , Keep the program simple for your
digital marketing for measurable success, and

incentivizing pre-approved content usage, brands retailers to implement, while
can enhance their impact across locations. maintaining focus on your

business priorities, messaging

and objectives.

Maximizing Impact Across Locations

A well-structured co-op program balances brand consistency with local relevance. Providing
easy access to creative assets not only makes co-op campaigns easier and faster for your
retailers, but helps ensure brand guidelines are met and any applicable compliance regulations
are addressed properly.
To streamline co-op approvals, consider the following:

e Providing Customizable Templates: Allow locations to tailor brand-approved content while

maintaining brand consistency.
» Centralized Asset Libraries: Make it easy for retailers to access pre-approved marketing

materials and run them in their local marketing campaigns.

PowerChord tip: Offering a wide variety of logo files, produced ads in generally required
sizes, and copy for various channel requirements will help your retailers quickly choose
the creative best for their market.
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Strategic Allocation of Co-Op Dollars

To create the greatest impact, brands must distribute co-op funds strategically. Rather than offering
equal allocations to all locations, consider factors such as:

Market Potential: Invest more in high-growth areas with strong consumer demand.

Retail Performance: Reward locations that drive sales and participate in marketing initiatives.
Competitive Landscape: Allocate more to locations facing strong competitors where increased
marketing can provide a competitive edge.

Seasonality and Local Trends: Adjust funding based on seasonal sales patterns and regional
market trends to maximize effectiveness.

Marketing Maturity of Retailers: Provide additional support to retailers with limited marketing

expertise to ensure proper fund utilization.

PowerChord tip: Don't let co-op dollars go to
waste at the end of the budget cycle. Review Overcoming Roadblocks
usage regularly and allocate unused dollars to the
retailers or in the markets where you can have the
most impact.

Performance Based Incentives

Encourage participation by tying higher
reimbursements to marketing effectiveness. Those

retailers who use pre-approved creative assets

could also be eligible for higher reimbursements

Many retailers face challenges in

because internal claim approval processes are . .
, _ _ o executing co-op campaigns. Brands
shortened while brand consistency is maintained. ,
can address these issues by:

e Providing Training & Support:

PowerChord tip: Most successful co-op Offer educational resources and

campaigns include a packaged offer that the hands-on guidance.

retailers can choose to purchase for a higher co- e Simplifying Fund Distribution:
op allowance. For example, if co-op is usually Implement seamless

offered at 50%, increase the percentage to 75% reimbursement processes.

for selecting a pre-approved packages. * Enhancing Communication:

Establish clear guidelines and
open communication channels.
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Leveraging Digital Marketing for
Measurement

There are a wide range of advertising options available,
and any of them may be the best selection based on Co-op Investments Impact

your goals. From billboards for location awareness to Business Revenue and Returns
radio spots to promote an upcoming event, each channel

serves a distinct purpose.

An important factor to consider when selecting the best
channels for your investment is measurement. Digital
marketing enables precise tracking of campaign success.

To analyze performance metrics, brands should focus on:

¢ Key Channels to Drive Sales and Conversions:
Paid social, search, email marketing, programmatic
advertising, and geotargeted display ads.

¢ Personalization & Retargeting: Leverage dynamic
content and retargeting ads to engage customers It's estimated that billions of
based on their previous interactions and behavior. dollars are left unused annually -

¢ Al & Automation: Use machine learning and

strategic planning ensures your
predictive analytics to optimize campaign targeting,

co-op budgets are invested well

bid strategies, and audience segmentation.

¢ Metrics to Track: Conversion rates, cost per and working to grow revenue.

acquisition, website traffic, in-store visits, and

customer engagement levels.

PowerChord tip: Prioritize digital channels to more effectively measure ROI , optimize
campaign performance in real time, and make data-driven decisions to refine your
s strategies.

Optimizing co-op marketing requires strategic fund allocation, digital measurement, and incentives for
compliance. Brands that implement these best practices will see greater engagement, improved ROI, and
stronger brand consistency across locations. By aligning co-op spend with business objectives, brands

can ensure better returns on their co-op investments and drive meaningful growth across retail locations.

Contact us today to learn how PowerChord's marketing technology can support your co-op efforts.

powerchord.com 800.350.0981



